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INNOVATION

Guidance replaced the former mobile platform and vendor, building
eight mobile sites in less than 90 days.

The mobile sites support source code discounts, international
orders, storing of credit cards, wish lists, and address book data.

Users who login to both the Foot Locker web and mobile sites SELLERS
share cart data between the two, allowing a continuous shopping ARRIVALS
experience at home or on the go. CALENDAR

CHRBDING

Through deep linking, a unified customer experience is created.
Product search results on search engines carry through to the
mobile site.

Champs Sports mobile users are able to select “ship to store” for
pick-up, resulting in increased customer satisfaction and a reduction
in shipping costs.

Once launched, conversion rates for Foot Locker and Eastbay’s
mobile sites increased by 325% and 125%, respectively.
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